
2023
PartnershiP Program

helPing oPtometrists engage with industry
helPing industry engage with oPtometric leaders 
helPing everyone reach their goals.



the nJsoP PartnershiP Program goes beyond sPonsor recognition. to 
the association and it’s membershiP, the Program is a valued means of 
helPing, suPPorting, and Promoting oPtometry here in new Jersey.

over the years, we’ve Polled our Partners to find out what we can do to 
helP get you where you want to be - whether that’s at more exhibit tables, 
behind the Presentation Podium, or in our member’s email inboxes.

with the addition of brand new benefits at each level, the 2023 
PartnershiP Program reflects those obJectives and aims to helP you 
make meaningful connections with our members and their staff.

we look forward to welcoming back existing Partners as well as 
oPening uP our menu of benefits to newcomers. as always, if you have any 
questions Please don’t hesitate to reach out.

thank you for your suPPort of organized oPtometry.

Working hard for the future

george veliky, od 
Industry relations committee chair

virtual and in-Person event 
attendance went uP in 2022 - which 

wasn’t even a license renewal year! our 
audience is engaged and motivated 
to bring the best to their office, 
staff, and Patient base. 


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the benefits of partnership

NJSOP EvENtS: whether virtual or in-Person, nJsoP continuing education 
events Provide a great oPPortunity to get in front of your audience and 
make a memorable imPression. we’ve added to the ways your comPany can be 
Promoted both before, during, and after events through Publications like 
the nJsoP friday wraP uP, comPany Profile Pieces, and use of your comPany 
logo across all Platforms. additional oPPortunities such as lunch and 
breakfast sPonsorshiPs are based on availablilty and for an additional 
fee. contact sharon kais at skais@nJsoP.org for more information.

EvENt attENdEE liStS: an excel file of registered attendees will be emailed 
to eligible Partners Prior to and after the event. any attendee who oPts-
out of their information being shared will be omitted from the Provided 
lists.

advErtiSiNg iN EyE ON NEw JErSEy: eye on new Jersey is the nJsoP’s 
quarterly magazine sent directly to member’s mailboxes and made available 
on nJsoP.org (you can check it out here). looking to Purchase additional 
advertising? contact kelman & associates at ashley@kelman.ca

advErtiSiNg iN thE NJSOP E-NEwSlEttEr: this Publication is sent to members 
between issues of eye on new Jersey. additional ad sPace is also available by 
contacting kelman & associates at ashley@kelman.ca.

NJSOP.Org ad SPacE: advertising on the nJsoP website is a benefit offered 
only at the diamond and gold levels. those ads will aPPear on the  
nJsoP.org home Page above “latest news.”

E-blaStS tO thE NJSOP mEmbErShiP: with a higher than average oPen rate, 
our e-blasts reach your target audience and are a great way to share 
imPortant information, new Product announcements, rebates, offers, and 
more!

SOcial mEdia POStS: share your content with our followers on facebook, 
instagram, and twitter. 

yOur lOgO...EvErywhErE: whether it’s the annual Partner list sent to all 
of our members, our event signage, or the footer of our emails, everyone 
will know your comPany has gone the extra mile to suPPort oPtometry.
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• Prominent exhibit space at three (3) NJSOP events: Summer CE, Therapy by the Sea, and The Managed Care 
Seminar, and acknowledgement as a sponsor of the virtual Spring CE program. (Live events include a table, two 
chairs, electricity access, free coffee and beverages, continental breakfast, and lunch for two representatives.)

• Advance and post-event attendee list for the events listed above. 
(Attendees who opt-out of having their information shared will be omitted from the list.)

• Logo and profile link on NJSOP event registration webpage and marketing communications promoting the 
event.

• Mention in NJSOP Friday Wrap-up email during months of promotion leading up to the event.
• Two (2) social media shout outs to promote event sponsors and partners.
• Profile feature in virtual and/or hard copy event program provided to attendees at the event.
• Partner’s logo will be displayed on print or digital marketing materials displayed in the event registration area.
• Space in the Event Passport Challenge 

(Promotes attendee engagement by enticing attendees to visit exhibitors to receive a Passport validation to be entered into raffles) 

• Partner’s logo included on post-event thank you email sent to attendees.
• Video message - (for virtual events only) NJSOP will share with its membership, on the partner’s behalf, a 

30-second recorded video message.

diamond LeveL $15,000

keIra boertZeL-smIth 
executive director
kboertZeL-smIth@njsop.org

george veLiky, od 
chair, Industry reLations 
george-v@omnieyeservices.com

questions?
contact us:

Events & Exhibit Space

Publications

• One-time full page ad in Eye on New Jersey, the NJSOP’s quarterly digital magazine.
• One-time full page ad in the NJSOP quarterly e-newsletter.

• Opportunity to advertise on NJSOP.org for a duration of 12 months. 
• Web link and logo on NJSOP.org’s partner page

NJSOP.org Website

• Five (5) E-blasts to NJSOP members per year
• Recognition in all local society reports 

(local society presidents will recognize partners at each meeting)

• Two (2) sponsored posts to NJSOP social media (Facebook or Instagram)
• Recognition on NJSOP member emails and on dedicated 2023 partner announcement to members.
• One (1) meeting with the NJSOP board of directors

Membership Outreach & Partner Recognition
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• Prominent exhibit space at three (3) NJSOP events: Summer CE, Therapy by the Sea, and The Managed Care 
Seminar, and acknowledgement as a sponsor of the virtual Spring CE program. (Live events include a table, two 
chairs, electricity access, free coffee and beverages, continental breakfast, and lunch for two representatives.)

• Advance and post-event attendee list for the events listed above. 
(Attendees who opt-out of having their information shared will be omitted from the list.)

• Logo and profile link on NJSOP event registration webpage and marketing communications promoting the 
event.

• Mention in NJSOP Friday Wrap-up email during months of promotion leading up to the event.
• Two (2) social media shout outs to promote event sponsors and partners.
• Profile feature in virtual and/or hard copy event program provided to attendees at the event.
• Partner’s logo will be displayed on print or digital marketing materials displayed in the event registration area.
• Space in the Event Passport Challenge 

(Promotes attendee engagement by enticing attendees to visit exhibitors to receive a Passport validation to be entered into raffles) 

• Partner’s logo included on post-event thank you email sent to attendees.
• Video message - (for virtual events only) NJSOP will share with its membership, on the partner’s behalf, a 

30-second recorded video message.

goLd LeveL $10,000

sharon kais
assoc. executive director
skais@njsop.org

katie cotton 
dir. of communications
kcotton@njsop.org

edna mckinney
administrative assistant
emckinney@njsop.org

• Prominent exhibit space at two (2) NJSOP events: Therapy by the Sea, and The Managed Care Seminar and 
acknowledgement as a sponsor of the virtual Spring CE program. (Live events include a table, two chairs, electricity 
access, free coffee and beverages, continental breakfast, and lunch for two representatives.)

• Advance and post-event attendee list for events listed above 
(Attendees who opt-out of having their information shared will be omitted from the list.)

• Logo and profile link on NJSOP event registration webpage and marketing communications promoting the 
event.

• Mention in NJSOP Friday Wrap-up email during months of promotion leading up to the event
• Two (2) social media shout outs to promote event sponsors and partners.
• Profile feature in virtual and/or hard copy event program provided to attendees at the event.
• Partner’s logo will be displayed on print or digital marketing materials displayed in the event registration area.
• Space in the Event Passport Challenge 

(Promotes attendee engagement by enticing attendees to visit exhibitors to receive a Passport validation to be entered into raffles) 

• Partner’s logo included on post-event thank you email sent to attendees.
• Video message - (for virtual events only) NJSOP will share with its membership, on the partner’s behalf, a 

30-second recorded video message.

Events & Exhibit Space

Publications

• One-time half page ad in Eye on New Jersey, the NJSOP’s quarterly digital magazine
• One-time half page ad in the NJSOP quarterly e-newsletter

• Opportunity to advertise on NJSOP.org for a duration of three (3) months 
• Web link and logo on NJSOP.org’s partner page

NJSOP.org Website

• Three (3) E-blasts to NJSOP members per year
• Recognition in all local society reports 

(local society presidents will recognize partners at each meeting)

• Two (2) sponsored posts to NJSOP social media (Facebook or Instagram)
• Recognition on NJSOP member emails and on dedicated 2023 partner announcement to members.
• One (1) meeting with the NJSOP board of directors

Membership Outreach & Partner Recognition
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siLver LeveL $5,000

• Prominent exhibit space at Therapy by the Sea and acknowledgement as a sponsor of the virtual Spring CE 
program. (Live events include a table, two chairs, electricity access, free coffee and beverages, continental breakfast, and lunch for 
two representatives.)

• Advance and post-event attendee list for the events listed above 
(Attendees who opt-out of having their information shared will be omitted from the list.)

• Logo featured on event registration page and any marketing communications promoting the event.
• Mention in NJSOP Friday Wrap-up email during months of promotion leading up to the event
• Partner’s logo will be displayed on print or digital marketing materials displayed in the event registration area.
• Space in the Event Passport Challenge 

(Promotes attendee engagement by enticing attendees to visit exhibitors to receive a Passport validation to be entered into raffles) 

• Partner’s logo included on post-event thank you email sent to attendees.
• Video message - (for virtual events only) NJSOP will share with its membership, on the partner’s behalf, a 

30-second recorded video message.

Events & Exhibit Space

Publications

• One-time half page ad in Eye on New Jersey, the NJSOP’s quarterly digital magazine
• One-time half page ad in the NJSOP quarterly e-newsletter

• Web link and logo on NJSOP.org’s partner page

NJSOP.org Website

• One (1) E-blast to NJSOP members per year
• Recognition in all local society reports 

(local society presidents will recognize partners at each meeting)

• One (1) sponsored posts to NJSOP social media (Facebook or Instagram)
• Recognition on NJSOP member emails and on dedicated 2023 partner announcement to members.

Membership Outreach & Partner Recognition
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• Prominent exhibit space at Therapy by the Sea and acknowledgement as a sponsor of the virtual Spring CE 
program. (Live events include a table, two chairs, electricity access, free coffee and beverages, continental breakfast, and lunch for 
two representatives.)

• Advance and post-event attendee list for the events listed above 
(Attendees who opt-out of having their information shared will be omitted from the list.)

• Logo featured on event registration page and any marketing communications promoting the event.
• Mention in NJSOP Friday Wrap-up email during months of promotion leading up to the event
• Partner’s logo will be displayed on print or digital marketing materials displayed in the event registration area.
• Space in the Event Passport Challenge 

(Promotes attendee engagement by enticing attendees to visit exhibitors to receive a Passport validation to be entered into raffles) 

• Partner’s logo included on post-event thank you email sent to attendees.
• Video message - (for virtual events only) NJSOP will share with its membership, on the partner’s behalf, a 

30-second recorded video message.

bronZe LeveL $3,000

• Prominent exhibit space at Therapy by the Sea. (Live events include a table, two chairs, electricity access, free coffee and 
beverages, continental breakfast, and lunch for two representatives.)

• Logo featured on event registration page and any marketing communications promoting the event.
• Partner’s logo will be displayed on print or digital marketing materials displayed in the event registration area.
• Space in the Event Passport Challenge 

(Promotes attendee engagement by enticing attendees to visit exhibitors to receive a Passport validation to be entered into raffles) 

• Partner’s logo included on post-event thank you email sent to attendees.

Events & Exhibit Space

Publications

• One-time quarter page ad in the NJSOP quarterly e-newsletter

• Web link and logo on NJSOP.org’s partner page

NJSOP.org Website

• One (1) E-blast to NJSOP members per year
• Recognition in all local society reports 

(local society presidents will recognize partners at each meeting)

• One (1) sponsored posts to NJSOP social media (Facebook or Instagram)
• Recognition on NJSOP member emails and on dedicated 2023 partner announcement to members.

Membership Outreach & Partner Recognition

IMPORTANT - PLEASE READ

Beginning 2023, all partners must subimt completed paper or online form along with payment 

by March 1st in order to participate in the partnership program. No publication or partner 

identification will be made until payment is received. Partnership runs from January through 

December with all benefits expiring December 31, 2023. No pro-rated partnership arrangements 

will be agreed to by the NJSOP. 

Companies wishing to sponsor events ala carte should reference the NJSOP Event Sponsorship 

brochure available at www.njsop.org. 

Furthermore, no additional benefits will be added to any level of partnership. Lunch/breakfast 

sponsorships are based on availability and for an additional fee. Contact Sharon Kais at  

skais@njsop.org for more information. 
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partnership appLication
sign me uP! I am interested in suPPorting the Profession of oPtometry through 
a PartnershiP with the nJsoP.

PartnershiP contact Person:

Please check your desired PartnershiP level:

diamond Partner ($15,000)

silver Partner ($5,000)

bronze Partner ($3,000)

Please make checks Payable to the nJsoP 
and return to: 

nJsoP 
4 aaa drive, suite 204 

hamilton, new Jersey 08691

Please contact the nJsoP if you have  
questions or need additional 

information -  (609) 323.4012

total amount enclosed:

$

comPany name as it should aPPear when Printed:

mailing address:

city: state: ziP:

mobile Phone: 

email:

website:

gold Partner ($10,000)
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REMINDER: Completed form and payment must be received by March 1, 2023. Partner applications 
will not be accepted after 3/1/23. 

I have read the IMPORTANT information on page 7 and agree to the terms of partnership with 
the NJSOP. I acknowledge that no acknowlegement of my company as a partner will be made 
until payment is made in full.

sign: date:


